
It is quite likely that you, or maybe your 
clients, are doing something that is of 
award winning quality, but that is only 
half the story. Getting into the finals, and 
hopefully winning awards, is not about 
what you believe you have done well, 
but the impact your story has on the 
judges. These can be two very different 
things. 

To win an award, you have to convince the judges that you 
make the grade. We have seen companies do fantastic work – 
certainly deserving of awards – and even entering awards; but 
winning nothing.

Winning awards means making a judge mouth the word 
“wow” while reading your entry – ideally more than once.

Finding and articulating this “wow factor” is something that 
the Radar team excels at – having written dozens of successful 
award entries over recent years, we can spot a winning story, 
or just a nuance in an otherwise average story that could make 
it a winner. We can then make sure the judge cites this when 
asked, “why did you give them the award?”

Why Entering Awards is Good for Your 
Construction Business
With the awards season well and truly underway it is  
important to weigh up the time and effort it takes to enter, 
against the potential returns.  Just being shortlisted in an 
awards category can improve brand awareness and promote 
your business to potential new clients.

With internal resources often stretched to the limit, putting 
your company forward for an award is not always at the top 
of your agenda but with the right support in place for writing 
awards entries life can be made much easier and the pressure 
can be taken off!

Here are just a few compelling reasons why simply  
entering an award could benefit your business:

FREE MARKETING
Awards celebrate hard work and success, creating great PR 
opportunities. It is fantastic to be recognised for your efforts 
and in the competitive world of construction, winning an 
award can open doors to generating new clients, finding new 
supply chain partners and breaking into new markets.

INCREASED CREDIBILITY
Reaching the finals or ultimately winning an award, acts as a 
third-party endorsement - an independent seal of approval 
and confirmation of quality for potential and existing clients.  
It is a great way of differentiating your company from  
competitors and influencing the decision-making process. 

EMPLOYEE MOTIVATION
Behind every great company, there will be a dynamic team. 
Awards recognise the hard work and dedication of employees 
– generating something to celebrate and helping boost team 
morale and improve motivation.

ATTRACTING TOP TALENT
It has been well documented that the construction industry 
has a skills shortage and so identifying and attracting new 
talent can be a challenge. By going up against the best,  
companies can recruit and retain the top talent to continue  
to innovate and stay ahead of the competition.
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We Know How to Win
Radar Communications specialise in building technology 
communications, working exclusively in this sector and 
promoting the latest solutions to meet the challenges being 
faced by the built environment.  We know how to win awards 
– in 2016 alone we helped clients to win over 20 significant 
awards and to get shortlisted on over 50 occasions from a 
pool of just under 80 submissions – that is a 64% shortlisting 
rate and 40% win rate (typically beating 20-40 other entries)  
– the stats speak for themselves!

How We Work
Working from a structured Request for Information (RFI) 
template, Radar Communications can create an Award Entry 
on your behalf – picking out the key characteristics required to 
address the judging criteria set.  The submission is then  
written in a manner that directly addresses what the judges 
are expecting to see and the direct judging criteria – no  
padding or spin, just high quality well written technical copy.
Entries are then proofed back to our clients for final input/
approval before being submitted along with supporting data 
and images.

Need Expert Assistance Writing your 
Award Submissions?
Whilst we can never guarantee that your submission will win, 
we can assure you of our very best endeavours to help you 
get there.

Even shortlisted companies will gain significant exposure  
and coverage off the back of the awards promotional  
campaign, so you have very little to lose and everything to 
gain by putting a submission in!

Even if you do not win a category, Radar will give you the  
maximum opportunity to be shortlisted and to further increase 
your exposure through social media, online platforms and 
magazine exposure.

Our Fees
Our fee for writing an Awards Submission is £300+VAT each. 
NB: If the same project is submitted across multiple categories, 
there will be an additional cost of £175+VAT per category.

We charge an additional fee of £100+VAT for a successful  
shortlisted submission and will claim a win bonus of a  
further £150+VAT for category winners.  So, if you win, you  
will have invested less than the cost of a page of advertising 
and will receive significantly more exposure!

 
 
 

Get in Touch 

To learn more about how Radar can  
help you maximise your profile and  
chances of winning an award please  
get in touch with Julie Price by emailing  
julie.price@radar-communications.co.uk 
or call 01743290001

Don’t leave it too late to enter!   
Entry deadlines creep up on us rapidly, entries 
close on 11 January 2019 and we need time to  
do your submission justice, so get in touch  
as soon as possible and work with the award 
winning team.


